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Starting position



Creative brainstorming in
workshops and work
groups



Shared objective:
the new




Because we want to
set new standards!




Three core issues created:
More reach

More target groups

More networking




INTERMOT 2020:

« STAGE X

« INTERMOT CUP

 Multi-Brand-Dealer-
Event







— THE EVENT PLATFORM
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INTERMOT meets gamescom

 The INTERMOT Cup was established by INTERMOT and its partners in order to
bring a new, young audience to INTERMOT through e-sports events.

* The cup represents the perfect combination of gaming and motorcycling, incl.
extendable incorporation of exhibitors and influencers. The cup thereby

functions as the link between the world’s biggest gaming trade fair gamescom
and INTERMOT.

* Young people can take part in the cup at an attractive stand at gamescom.
Mobilisation takes place via two broad-reach influencers who are involved in
the whole communication campaign and who represent Team Gaming and
Team Biking.



INTERMOT CUP // The TEAM CAPTAINS
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(©) Follower: 365 k > Follower: 558 k

(© Follower: 20,4 k > Follower: 263 k

* German YouTuber with a focus on all things motorbike  Let’s Player with a focus on vlogs and videos on the topic

of motorbikes and cars

* The team captains are fully involved in the communications of the INTERMOT Cup from the very
beginning.

« The central theme of their communication is the “battle concept”, which is entertainingly staged to
motivate the community.

* The team captains are present during the motorbike and gamescom qualifying sessions (one influencer
at each event) and during INTERMOT.

* They share insights live from the races with their community and present their team members.



- Simulator




Qualifying Dates

23-24 May, Kawasaki Days, Speyer
30-31 May, HONDA Days, Erlensee
19-21 June, Moto GP, Sachsenring (KTM)

03-05 July, BMW Motorrad Days, Garmisch-
Partenkirchen

25-29 August, gamescom, Cologne

04-06 September, Glemseck 101, Leonberg
(Triumph)
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e Finals

STAGE X
From the quarter final, 8 simulators on stage

The screens of all drivers are shown so that spectators
can follow their favourite.

The best 4 drivers per team are selected to take on the
other team in the final.

And to finish, a grand spectacle: real motorbike racers
take on the two influencers and the best from the
final.
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Multi-Brand-Dealer-Event
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