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100 years of concentrated food competence:
Anuga breaks all records

Over 170,000 visitors - the world's largest trade fair for food and
beverages sets decisive impulses for the future

Current trends, the latest innovations and visionary concepts for the food of the
future were under focus more than ever at Anuga from 5 to 9 October 2019. The
world's largest trade fair for food and beverages demonstrated once again that it
is the industry's no. 1 global event. With over 170,000 trade visitors (plus 3
percent compared to 2017) from 201 countries and around 7,500 exhibitors
(7,405 in 2017) from 106 countries, the trade fair set new records. The share of
foreign exhibitors was almost 90 percent and the share of foreign visitors was 75
percent. Exhibitors from all over the world presented the entire spectrum of
global products in ten trade shows under one roof. "The continual growth in the
number of trade visitors and exhibitors confirms the excellent international
standing of Anuga as the industry's most important business platform. This
record result means we are continuing to write the success story of Anuga in its
100th anniversary year. No other event brings supply and demand together so
effectively at such a high level of quality as here in Cologne. However, Anuga
2019 fulfilled the function as a window to the future more pronouncedly than
ever as well. Strategic decisions for the entire food industry were discussed
here, new solutions and concepts for the big challenges of the global food
industry were presented too," stated Gerald Bose, President and Chief Executive
Officer of Koelnmesse GmbH.

Paraguay's Minister for Trade and Industry, Liz Cramer, held the opening speech for
the partner country. She was particularly delighted about the friendly reception at
the trade fair and the keen interest of the trade visitors in her own country: "We are
convinced in Paraguay that a free and fair world trade is a source of further
development and that it can lead to a more efficient usage of the globally available
resources. Our exhibitors from the food industry, who have taken part in Anuga, are
reporting about a high number of meetings with potential partners and are thus
expecting to experience a growing demand for food from Paraguay. Furthermore,
we have learned a great deal about the expectations of today's consumers at the
trade fair. | am convinced that in the face of the excellent outcome of our
participation this year, Anuga will remain to be an overriding event for the
development of the Paraguayan food sector in the coming years, with a significant
presence of companies and representatives from the public sector of our country.”

Friedhelm Dornseifer, President of the German Association of the Retail Grocery
Trade (BVLH) was also very satisfied: "Anuga has once again succeeded in presenting
the diversity of the food industry in an impressive way. Whereby the trade fair has
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also succeeded in linking up the future themes of the industry with the current Page
political debate about which influence the production, processing and marketing of 2/4
food has on the environment and climate change. In its 100th anniversary year,

Anuga is thus presenting itself as extremely topical and well-equipped for future
challenges. In spite of the high importance of social responsibility and sustainability

that goes hand in hand with the manufacturing and sales of food, with its wide

variety of new products Anuga 2019 demonstrated impressively that the

appreciation of food is above all a matter of taste. Offering products that comply

with the ethical needs of the consumers that also provide them with the highest

possible degree of enjoyment is a big challenge for food manufacturers and

distributors. There is tough competition in this sector. They bear the

entrepreneurial risk and thus deserve more political support to reconcile

sustainability, profitability and the customers' requirements.”

Christoph Minhoff, Chief Executive Director of the Federation of German Food and
Drinks Industries (BVE), also drew a positive balance. "As the world's largest and
most important trade fair for food and beverages, Anuga is not only a platform for
the export business of the German food industry, but also the leading global trade
fair for innovations and trends within the food market. We are more innovative than
any other branch of industry: Every year over 40,000 new products are introduced
onto the market in Germany alone. The German food manufacturers were once
again this year able to impressively demonstrate that they can already provide
answers today as to how the future is going to taste. Here trends like "healthy and
sustainable food" are not only further establishing themselves, sustainability is
actually taking on a new dimension among foodstuffs. If the politicians want to
support the industry with this development, they have to solve the existing,
conflicting goals between the reduction of packing, fighting food waste and food
safety instead of dictating agreements.”

Guido Zollick, President of the DEHOGA German Association, continued: "In times
that are exciting and challenging for the food service business, Anuga 2019
convinced with a unique mixture of exhibitors, valuable first-hand information,
exciting trend analyses from all over the globe and an extensive, industry-relevant
event programme on topical themes. True added value for the entrepreneurial
success of today and tomorrow for a strong industry with an annual net turnover of
almost Euro 90 billion. The DEHOGA Food Service Marketplace was once again the
central meeting point for brand-name restaurant owners and medium-sized
hospitality companies from Germany and Europe. Industry highlights additionally
included the premiere of the dehogadigitalday, the 29th Professional Food Service
Forum as well as the starting signal for the competition "Distinguished! The best
German children's menus” together with the Federal Minister of Food, Julia
Klockner. The successful outcome of the trade fair is further evidence of the high
significance and great appeal of Anuga for the hospitality industry.”

Top buyers on board

The exhibitors were particularly impressed by the quality of the visitors. Countless
buyers with high decision-making competence from the trade and food service
attend the trade fair in Cologne. All of the important players of the TOP 10 food
dealers in the world and the TOP 12 from Germany were represented. These
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included among others Walmart, Costco Wholesale, The Kroger Co., Metro AG, Page
Walgreens Boots Alliance, Inc., Edeka, Rewe Group, Penny, Lidl and Kaufland 3/4

(Schwarz Group). Important online dealers like Amazon, LSG Group, E.Leclerc,
Mercadona, Migros and SPC Groups were also present. In terms of the number of
trade visitors, increases for Europe were particularly recorded from Great Britain,
the Netherlands, Poland and the Ukraine. Significant increases from non-European
countries were predominantly registered from Brazil, Japan, the USA and Russia.

More than just business

Anuga is not only the gate to the worldwide food and beverage world. With a
diversified event and congress programme or special events like the Anuga Horizon
2050, this year the trade fair additionally set new impulses for the food industry of
tomorrow more than ever before. The congress trio NEWTRITION X, E-Grocery
Congress @Anuga and the Innovation Food Conference (iFood) featuring top
international speakers offered an extensive pool of new information on trends,
market opportunities, new technologies and the digitalisation of the industry.
Furthermore, as a provider of knowledge and know-how, Anuga presented new and
ongoing trends. These included for instance plant-based meat substitute products,
alternative protein products based on peas, fava beans or insects and newly-
interpreted product variants made of hemp. Beyond this, themes such as free-from,
convenience, vegan, bio, halal and kosher also played an important role.

Anuga in figures:

7,590 companies from 106 countries took part in Anuga 2019 on exhibition space
covering 284,000 m2. These included 738 exhibitors from Germany and 6,852
exhibitors from abroad. The share of foreign exhibitors was 90 percent. Over
170,000 trade visitors from 201 countries attended Anuga 2019, the foreign share
was 75 percent.

The next Anuga will take place from October 9 to 13, 2021.

Koelnmesse - Global Competence in Food and FoodTec:

Koelnmesse is an international leader in organising food fairs and events regarding
food and beverage processing. Trade fairs such as the Anuga, ISM and Anuga
FoodTec are established world leaders. Koelnmesse not only organises food trade
fairs in Cologne, Germany, but also in further growth markets around the globe, for
example, in Brazil, China, Colombia, India, Italy, Japan, Thailand, the United States
and the United Arab Emirates, which have different focuses and contents. These
global activities enable us to offer our customers a network of events, which in turn
grant access to different markets and thus create a basis for sustainable and stable
international business.

Further Information is available at: http://www.global-competence.net/food/

The next events:

Cibus Tec - The International Food Processing & Packaging Exhibition from the heart
of the Italian Food Valley, Parma 22.10. - 25.10.2019

yummex Middle East, Dubai 29.10. - 31.10.2019

Andina Pack - International Converting, Processing and Packaging Exhibition for the



Food, Pharma and Cosmetic Industry, Bogota 19.11. - 22.11.2019

Note for editorial offices:

Anuga photos are available in our image database on the Internet at www.anuga.
com in the “Press” section. Press information is available at: www.anuga.com/
Pressinformation

If you reprint this document, please send us a sample copy.

Anuga in the Social Web:
https://www.facebook.com/anugacologne
https://www.instagram.com/anugacologne/
https://www.linkedin.com/company/anugashowcase
https://twitter.com/anugacologne
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