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Strategy to reduce sugar, fat and salt
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to Avoid & Healthier Alternatives

Julia Klockner

Quelle: BMEL/Janine Schmitz/photothek.net
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Improve Animal Welfare —

International Animal Welfare Conference in Brussels

Denmark, the Netherlands, Sweden and Germany
presented their European Animal Welfare
Initiative at the International Animal Welfare
Conference and discussed the envisaged goals.

> more
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The BMEL lobbies for more animal welfare at national and EU levels, Source: photoGrapHie / Fotolia.com

Improving animal welfare in Germany
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Improve Animal Welfare

Number of animals
in Germany:

"8 TIERWOHL

26,9 Mio of pigs

502 Mio of poultry
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Reduce food waste ———
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Reduce food waste —

Amounts of food wasted in the UK by sector Which types of food are wasted the most?
(total post-farm-gate = 10 Mt)

0.1 Mt; 1% 0.04 Mt; <1%
0.26 Mt; 2%
® Household

B Manufacturing

FRUT&VEG DRINKS BAKERY

B Retail
M Hospitality and food 2
service : :
M Food waste in litter ;
12.. & l 0 % .
M Wholesale

MEALS : DAIRY : MEAT

Source WRAP
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2 Conv\inience-food, out-of-home consumption and

sustainable products become more important

i =SS - by S
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Growing diversification of lifestyles

LOHAS (Lifestyle of Health and Sustainability):
Growing target group

Buyer shares in percent

27,2 27.%
24,7
22,0
12,4
96 @8 LOHAS Kerngruppe
4 Lo @8 LOHAS Randgruppe
2007 2009 2011 2013 2014 2015 2016

* Lifestyle of Health and Sustainability
© GfK | Quelle: bis 2008 20.000er, ab 2009 30.000er GfK ConsumerScan, ab 2012 30.000er (CP+)
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Trading up
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Supermarkets offer
more high class
and premium products
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Convenience Food

Fris ) -

42 SALMON PORTIONS
WITH A SOY, HONEY
& GINGER G

.

Convenience-food is one
of the most dynamic
sectors in food-trade
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Grocerants (In-store dining)

« many supermarkts offer more space
for in-store dining

« good potential for breakfeast and lunch
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Sustainable products -

» increasing demand for regional or locally sourced products
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Sustainable products -

» increasing variety of organic products

DETZT NOCH GRORERE
BIO-AUSWAHL
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Fairtrade -

FAIRTRADE Germany
Development of Turnover (in million EURO)
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Source: TranzFair e V. = Get the data * Created with Datawrapper
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3 Digitalisation is chanching food trade
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Food retail in Germany I —————

 The German food retail market is highly concentrated with high market saturation

« There is a high share of discounter which results in a very strong competition and
small margins

Discounter (Market share about 46%)
<1200 gm

=
ALD: INetto,
ALDI
[ ALDI | suo Marken-Discount

Supermarkets (Market share about 42%)
1200 — 5000 gm

EDEKA
m @ qute \_ebei\s‘“me\

Hypermarkets (Market share about 12%)
> 5000 gm

14 S
real |Xx. clobs

Source: www.handelsdaten.de
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Digital Transformation

Q)
- i
 WIFI: free access in the stores ZONE

=> infrastructure for many customers

* Mobile: in touch with customers (eg. Loyalty Apps)
=> communication channel

« Self-Scanning
=> fast payment

* Omnichannel
=> diversification of distribution channels

« ESL: Electronic Shelf Label
=> time-saving for retailers and accurate
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Online Food Retaliling

* not stationary versus online, it is e e —
emotional vs. non-emotional 0% 192
V] (v 1 + < 1+
 online food retailing segment keeps growing = | |
(still at a low level) ) & |
- focusing on metroplitan areas / large cities S N |
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